
2008 FOURTEENTH ANNUAL 
RIVER FALLS MEN’S GOLF ASSOCIATION 

MEMBER / MEMBER 
 

 
 
 
 

DATE: May 31 & June 1, 2008 
TIME: Saturday: 08:00 AM 

Sunday: 10:00 AM 
SOCIAL: Friday May 30th at 7:00 PM at the Gazebo-Pool Area 

BBQ Provided, Cash Bar & Calcutta @ 7:30 PM 
ELIGIBILITY: River Falls Men’s Golf Association members with 

established handicaps at River Falls.  Members must have 
a current USGA handicap.  If you do not have an 
established handicap, 5 signed score cards will enable you 
to qualify for a handicap card.  Current handicaps must be 
presented by the weekend before the tournament. 
 
If you haven’t joined the River Falls Men’s Golf Association, 
applications are available at the Pro Shop. 

FORMAT: Handicapped 4-ball stroke play using 90% of each players 
handicap. 
 
Select your own partner.  If you do not have a partner, 
send in your entry and pairings will be decided by a blind 
draw. 

ENTRY FEE: $50.00 per player 
• Members of the golf course will also pay cart fees 
• Nonmembers will pay green and cart fees 
• Entry fee includes tournament prizes awarded after the 

tournament 
ENTRY CLOSING: Entries must be delivered to the Pro Shop before 

closing, Tuesday, May 20, 2008   
RULES: • Play will be governed by current USGA Rules of Golf 

• Questions shall be settled by the designated Rules 
Committee whose decisions shall be final 

• Playoffs will be decided on the course.  In the event of 
darkness Terry Johnson will supervise a chip off. 

 



2008 FOURTEENTH ANNUAL 
RIVER FALLS MEN’S GOLF ASSOCIATION 

MEMBER / MEMBER 
 

 
 
 

 
 

ENTRY FORM:   
 
Please fill out form, attach entry fee of $50 (CHECK ONLY), and return to the pro shop 
Entry forms will not be accepted w/o attached check payment. 
 
 RFMGA 
 % River Falls Golf Shop 
 100 Player Blvd. 
 Duncan, S. C. 29334 
 
Deadline: Tuesday, May 20, 2008. 
 
 
 
 
 

1. Name: ________________________________________________ 

2. Partner’s Name: ________________________________________ 

3. Please circle how many will be attending the Social: 0 1 2  

 


